
 
 
 

 
 
 
 
 
 
 
 
Smarter food procurement in the public sector 

 



Type of organisation
Govt Dept/Exec

OtherUniversityLocal AuthorityNHS TrustAgency/NDPBTotal
149123648146Total
----4848Government Department /
----100%33%Executive Agency / Non-

Departmental Public Body
(NDPB)

1----1Armed forces
100%----1%organisation

---36-36NHS Trust
---100%-25%
--12--12Local Authority
--100%--8%
-49---49University
-100%---34%
------Other
------
------No answer
------

NAO Smarter Food Procurement Survey
Table 1

Q.1  What type of organisation is this?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Type of organisation
Govt Dept/Exec

OtherUniversityLocal AuthorityNHS TrustAgency/NDPBTotal
149123648146Total
----77None
----15%5%
1481235401361+

100%98%100%97%83%93%
-1-113Not stated
-2%-3%2%2%

14.006.79114.175.9420.0019.99Mean (exc. NS and None)
-7.05162.785.9238.1259.22Std Dev.

NAO Smarter Food Procurement Survey
Table 2

Q.2  At approximately how many sites does your organisation serve food?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Type of organisation
Govt Dept/Exec

OtherUniversityLocal AuthorityNHS TrustAgency/NDPBTotal
149123648146Total
----44None
----8%3%
137731321081+

100%76%58%86%67%74%
-1134927Could not assemble this
-22%25%11%19%18%information
-12137Not stated
-2%17%3%6%5%

2667.02757.5782.14138.56506.84136.0Mean (000's)(exc. NS and
None)

-4689.73914.078093.0723756.2013871.19Std Dev.

NAO Smarter Food Procurement Survey
Table 3

Q.3  For your organisation as a whole (including all sites), what was the total spend on catering in 2004-05, excluding VAT?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Type of organisation
Govt Dept/Exec

OtherUniversityLocal AuthorityNHS TrustAgency/NDPBTotal
149123648146Total
-1122933None
-2%8%6%60%23%
1417298861+

100%84%58%81%17%59%
-624820Could not assemble this
-12%17%11%17%14%information
-12137Not stated
-2%17%3%6%5%

3285.02308.91384.7772.410137.32455.1Mean (000's)(exc. NS and
None)

-1662.182585.99645.0328229.268612.13Std Dev.

NAO Smarter Food Procurement Survey
Table 4

Q.4  For your organisation as a whole (including all sites), how much income did you receive from catering in 2004-05, excluding VAT?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Type of organisation
Govt Dept/Exec

OtherUniversityLocal AuthorityNHS TrustAgency/NDPBTotal
149123648146Total
114583866Yes

100%29%42%22%79%45%
-347271078No
-69%58%75%21%53%
-1-1-2No answer
-2%-3%-1%

NAO Smarter Food Procurement Survey
Table 5

Q.5  Does your organisation as a whole use any contract catering firms?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
--711303142371Organisation as a whole,
--100%100%61%25%39%48%49%including all sites

which serve food
-26--765826A group of sites
-100%--14%50%14%17%18%

46---103161746One site only
100%---20%25%44%35%32%

----2-1-3No answer
----4%-3%-2%

NAO Smarter Food Procurement Survey
Table 6

Q.6  Please let us know on which basis you are able to respond:
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

-26--765826Total
-25--7657251+
-96%--100%100%100%88%96%
-1-----11Not stated
-4%-----13%4%
-29.68--9.5779.004.2025.7129.68Mean (exc NS)
-54.63--6.2487.302.1745.6254.63Std Dev.

NAO Smarter Food Procurement Survey
Table 7

Q.7 Please state number of sites?
Base : All answering about a group of sites

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
119--1-1011None
2%4%13%--8%-21%8%

3923511401032311141+
85%88%72%100%82%83%89%65%78%
6211-914721Not stated

13%8%15%-18%8%11%15%14%
447.184584.04823.611936.00661.701819.60967.532836.001451.55Mean (000's)(exc NS and

None)
587.5917192.901350.12-582.482801.13887.0314934.907810.38Std Dev.

NAO Smarter Food Procurement Survey
Table 8

Q.8 Approximately how many meals did you serve in 2004-05?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
19516-7382240Yes
41%19%23%-14%25%22%46%27%
2518491428271694No
54%69%69%100%86%67%75%33%64%
236--111012No answer
4%12%8%--8%3%21%8%

NAO Smarter Food Procurement Survey
Table 9

Q.9  Where you charge people directly for meals (eg, in staff or public restaurants), do you subsidise
the prices of the meals you serve?

Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

19516-7382240Total
---------Nothing
---------

1149-42-1824£1+
58%80%56%-57%67%-82%60%
615-216312Could not assemble this

32%20%31%-29%33%75%14%30%information
2-2-1-214Not stated

11%-13%-14%-25%5%10%
79844.5591820.8196040.4-202288.3365000.0-192821.3208747.4Mean (exc NS and

Nothing)
50943.61397606.91218589.77-84001.32473761.53-282270.91268140.72Std Dev.

NAO Smarter Food Procurement Survey
Table 10

Q.10  In 2004-05, approximately how much did this subsidy amount to overall?
Base : All who say they subsidise meals

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

19516-7382240Total
1229-4-71223Don't know
63%40%56%-57%-88%55%58%
214-32-27Up to £0.50

11%20%25%-43%67%-9%18%
1-2---123£0.51-1.00
5%-13%---13%9%8%
2-1----33£1.01-1.50

11%-6%----14%8%
11-----22£1.51-2.00
5%20%-----9%5%
---------Over £2.00
---------
11---1-12No answer
5%20%---33%-5%5%

NAO Smarter Food Procurement Survey
Table 11

Q.11  And can you say how much this subsidy was on average per lunch served in 2004-05?
Base : All who say they subsidise meals

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

19516-7382240Total
9-7-2-5916Planning to keep subsidy

47%-44%-29%-63%41%40%at the same level
736-323816Planning to reduce

37%60%38%-43%67%38%36%40%subsidy
313-2--57Planning to remove

16%20%19%-29%--23%18%subsidy
-1---1--1No answer
-20%---33%--3%

NAO Smarter Food Procurement Survey
Table 12

Q.12  On the subject of subsidising meal prices, as far as you are aware, are you currently:
Base : All who say they subsidise meals

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
14717-18251540Yes
30%27%24%-37%17%14%31%27%
3017511319302798No
65%65%72%100%63%75%83%56%67%
223--1168No answer
4%8%4%--8%3%13%5%

NAO Smarter Food Procurement Survey
Table 13

Q.13  Have you ever used catering consultants that successfully helped reduce the costs of your catering operations?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

14717-18251540Total
---------None
---------
524-3134111+

36%29%24%-17%50%60%27%28%
9513-15121129Could not assemble this

64%71%76%-83%50%40%73%73%information
16.8016.5019.00-9.3323.004.6732.0017.55Mean (exc NS and None)
19.729.1917.64-9.29-0.5816.8116.08Std Dev.

NAO Smarter Food Procurement Survey
Table 14

Q.14  By approximately what percentage did they help to reduce your catering costs
Base : All who have used catering consultants successfully to reduce cost

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
2410-3211117Not sure
4%15%14%-6%17%3%23%12%
2-3---1450%
4%-4%---3%8%3%
1-3-1-1241-20%
2%-4%-2%-3%4%3%
334-71111021-40%
7%12%6%-14%8%3%2%7%
425-62211141-60%
9%8%7%-12%17%6%2%8%
439-72261761-80%
9%12%13%-14%17%6%13%12%

281332125427167381-100%
61%50%45%100%51%33%75%33%50%
215--1179No answer
4%4%7%--8%3%15%6%

NAO Smarter Food Procurement Survey
Table 15

Q.15  Roughly what percentage of food items are routinely checked for weight, quality, and quantity when they are delivered?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
1561117471433Weekly
33%23%15%100%14%33%19%29%23%
181235-384101466Monthly
39%46%49%-78%33%28%29%45%
114-123-6Quarterly
2%4%6%-2%17%8%-4%
113---5-5Six-monthly
2%4%4%---14%-3%
415-2-8-10Annually
9%4%7%-4%-22%-7%
214-1-157Never
4%4%6%-2%-3%10%5%
324--1179Don't know
7%8%6%--8%3%15%6%
225--11810No answer
4%8%7%--8%3%17%7%

NAO Smarter Food Procurement Survey
Table 16

Q.16  Roughly how often are stock reconciliations of food stuffs and kitchen products performed?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
8716-1618732Yes

17%27%23%-33%8%22%15%22%
361751133102734105No
78%65%72%100%67%83%75%71%72%
224--1179No answer
4%8%6%--8%3%15%6%

NAO Smarter Food Procurement Survey
Table 17

Q.17  Do you have separate metering that allows you to keep a record of how much your kitchen operations
contribute to your annual utility bills (electricity, gas, and water)?

Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
12813-14371135Changed contractor /
26%31%18%-29%25%19%23%24%taken catering back in-

house
171023122715550Increased spend on
37%38%32%100%45%58%42%10%34%ingredients
41216014793532124Improved the options
89%81%85%100%96%75%97%67%85%offered for vegetarians
2016471395281184Improved the options
43%62%66%100%80%42%78%23%58%offered for those who

require Kosher or Halal
1413241217111151Offered more local
30%50%34%100%43%58%31%23%35%produce
13820121421341Offered more organic
28%31%28%100%43%33%6%27%28%produce
271842-449132389Offered more Fair Trade
59%69%59%-90%75%36%48%61%products
124--1-67None
2%8%6%--8%-13%5%
214---178No answer
4%4%6%---3%15%5%

NAO Smarter Food Procurement Survey
Table 18

Q.18  Have you ever responded to customer feedback by doing any of the following (indicate as many as apply):
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
8513-5631428Don't know

17%19%18%-10%50%8%29%19%
227-311712No answer
4%8%10%-6%8%3%15%8%

NAO Smarter Food Procurement Survey
Table 19

Q.19  Have you ever successfully influenced customers to choose more healthy options?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
191631-198192066Yes
41%62%44%-39%67%53%42%45%
8211-4-9821No

17%8%15%-8%-25%17%14%
19729126471957Not aware of it
41%27%41%100%53%33%19%40%39%

-1----112No answer
-4%----3%2%1%

NAO Smarter Food Procurement Survey
Table 20

Q.20  Do you find the Government's Public Sector Food Procurement Initiative relevant to your work?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
2816481356223094Not aware of it
61%62%68%100%71%50%61%63%64%
2-2-1-214Not at all useful
4%-3%-2%-6%2%3%
327-432312Not very useful
7%8%10%-8%25%6%6%8%

13613-9391132Quite useful
28%23%18%-18%25%25%23%22%

-1-----11Extremely useful
-4%-----2%1%
-11---123No answer
-4%1%---3%4%2%

NAO Smarter Food Procurement Survey
Table 21

Q.21  How practically useful would you say Defra's Catering Services and Food Procurement Toolkit was?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
616-4-7213Yes

13%4%8%-8%-19%4%9%
382354142102836117No
83%88%76%100%86%83%78%75%80%
1-5-31-26Don't know
2%-7%-6%8%-4%4%
126--11810No answer
2%8%8%--8%3%17%7%

NAO Smarter Food Procurement Survey
Table 22

Q.22  Do you look to save costs by buying supermarket-rejected or Class II/Grade B fresh produce, where this is appropriate?
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
7515-1527327Yes

15%19%21%-31%17%19%6%18%
299251156212265No
63%35%35%100%31%50%58%46%45%
81022-19361240Don't know

17%38%31%-39%25%17%25%27%
229--121114No answer
4%8%13%--8%6%23%10%

NAO Smarter Food Procurement Survey
Table 23

Q.23  If you had more dependable supplies of supermarket-rejected or Class II/Grade B fresh produce, would you buy more
of it, where appropriate?

Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
2718461378262193Reducing the number of
59%69%65%100%76%67%72%44%64%individual goods

deliveries through
smarter ordering

2814401339192183Reducing payment
61%54%56%100%67%75%53%44%57%transaction costs, by

paying invoices faster
and/or using electronic
invoicing and
payment

1712311247161462Reducing prices by
37%46%44%100%49%58%44%29%42%offering longer

contracts
20614111591541Reducing the packaging
43%23%20%100%22%42%25%31%28%of products
13718112291640Reducing consumption of
28%27%25%100%24%17%25%33%27%energy and/or water
2711301313132270Increasing the recycling
59%42%42%100%63%25%36%46%48%of waste
9512-739726Other - please describe

20%19%17%-14%25%25%15%18%one:
427-3-3713None
9%8%10%-6%-8%15%9%
127--11911No answer
2%8%10%--8%3%19%8%

NAO Smarter Food Procurement Survey
Table 24

Q.24  Have you worked with your suppliers to increase efficiency and/or sustainability of your procurement by ...
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

462671149123648146Total
2017501407281288Mainly in-house
43%65%70%100%82%58%78%25%60%
24817-6463551Mainly outsourced
52%31%24%-12%33%17%73%35%
314-31318Both in-house and
7%4%6%-6%8%8%2%5%outsourced are very

important

NAO Smarter Food Procurement Survey
Table 25

Q.25  Is your catering ...
Base : All

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-5023719-8373250In-house staff
-100%85%78%90%-89%60%78%89%85%
5-31--11215Employed by catering

100%-11%11%--11%20%22%3%8%firm
--112--1-34No answer
--4%11%10%--20%-8%7%

NAO Smarter Food Procurement Survey
Table 26

Q.26  Are you a member of in-house staff, or are you employed by the catering firm?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-231138-3-41623To reduce the time and
-46%41%33%38%-33%-44%44%39%effort spent on

providing catering
-2511410-7131526To improve the quality
-50%41%44%48%-78%20%33%42%44%of food served
-2912711-6241931To control or reduce
-58%44%78%52%-67%40%44%53%53%catering costs
-8513-2-259As part of a deal with
-16%19%11%14%-22%-22%14%15%the private sector to

attract capital
investment (for
instance, in a PFI
deal)

-6222-3--36To increase the
-12%7%22%10%-33%--8%10%flexibility of staff

roles
-441--11125Could not say
-8%15%11%--11%20%11%6%8%
-15449-11-1517Other
-30%15%44%43%-11%20%-42%29%
-1--1----11No answer
-2%--5%----3%2%
5-31--11215Not stated

100%-11%11%--11%20%22%3%8%

NAO Smarter Food Procurement Survey
Table 27

Q.27  Why did the organisation decide to contract out its catering?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
232-2-1-135Aramark

40%6%7%-10%-11%-11%8%8%
211824-421714Compass/Scolarest/

40%22%30%22%19%-44%40%11%19%24%Medirest/Eurest
-21-1-1--12Elior/Avenance
-4%4%-5%-11%--3%3%
-21-1---2-2Initial/Autograph
-4%4%-5%---22%-3%
14122-22116Sodexho

20%8%4%22%10%-22%40%11%3%10%
-2814511-1142430Other
-56%52%56%52%-11%20%44%67%51%
-----------No answer
-----------

NAO Smarter Food Procurement Survey
Table 28

Q.28  Which firm provides your catering services?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
13213--1236Single fixed cost all-in

20%6%7%11%14%--20%22%8%10%charge
-17826-1-21417Semi-fixed cost
-34%30%22%29%-11%-22%39%29%
-41-4-1-135“Cost plus”
-8%4%-19%-11%-11%8%8%
19523-21-710“Cost plus” with

20%18%19%22%14%-22%20%-19%17%guarantees
18431-31-59Franchised agreement or

20%16%15%33%5%-33%20%-14%15%Nil subsidy
18514-223310Other

20%16%19%11%19%-22%40%33%8%17%
112-----112No answer

20%2%7%-----11%3%3%

NAO Smarter Food Procurement Survey
Table 29

Q.29  What is the basis on which the firm charges you?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
33014612-6322334Cook from scratch

60%60%52%67%57%-67%60%22%64%58%
111-1---2-2Cook-chill (refrigerated

20%2%4%-5%---22%-3%meals are made or bought
in advance, then heated
when needed)

-11-----1-1Regenerated from frozen
-2%4%-----11%-2%(meals are bought frozen

in advance, then thawed
and heated when needed)

-14736-323816A combination of the
-28%26%33%29%-33%40%33%22%27%above
-22-1----33Other (please describe)
-4%7%-5%----8%5%
122-1---123No answer

20%4%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 30

Q.30  Which of the following best describes the way the catering firm prepares your meals?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
33917619-9362644Food and beverage items

60%78%63%67%90%-100%60%67%72%75%
44017719-9362745Staffing costs

80%80%63%78%90%-100%60%67%75%76%
43414517-9252238Sundry costs (cleaning

80%68%52%56%81%-100%40%56%61%64%materials, laundry &
uniforms, disposables,
etc.)

43516517-9342440Management fee
80%70%59%56%81%-100%60%44%67%68%
34018716-9342743Sales income

60%80%67%78%76%-100%60%44%75%73%
-34----1124None
-6%15%----20%11%6%7%
13311--1135No answer

20%6%11%11%5%--20%11%8%8%

NAO Smarter Food Procurement Survey
Table 31

Q.31  Itemised costs - under how many of the following headings does the catering firm provide itemised costs
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
154-2---257Strongly disagree

20%10%15%-10%---22%14%12%
22812414-6241931Disagree

40%56%44%44%67%-67%40%44%53%53%
113745-2211116Agree

20%26%26%44%24%-22%40%11%31%27%
-321--111-3Strongly agree
-6%7%11%--11%20%11%-5%
112-----112No answer

20%2%7%-----11%3%3%

NAO Smarter Food Procurement Survey
Table 32

Q.32  Indicate one of the following that best describes your views on this statement:
“My organisation would have benefited from more expert guidance on drafting and letting contracts with catering firms.”
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
2211536-2381225Yes

40%42%56%33%29%-22%60%89%33%42%
22810614-72-2231No

40%56%37%67%67%-78%40%-61%53%
112-1---123No answer

20%2%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 33

Q.33  Have you formally agreed minimum nutritional standards with the catering firm?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
22314311-3332029Don't know

40%46%52%33%52%-33%60%33%56%49%
-----------0-1%
-----------
24312-212162-10%

40%8%11%11%10%-22%20%22%3%10%
-21-1---2-211-20%
-4%4%-5%---22%-3%
-6122-1-14621-30%
-12%4%22%10%-11%-11%11%10%
-7511-21-4731-40%
-14%19%11%5%-22%20%-11%12%
-7124-1--67Over 40%
-14%4%22%19%-11%--17%12%
112-----112No answer

20%2%7%-----11%3%3%

NAO Smarter Food Procurement Survey
Table 34

Q.34  Roughly what proportion of the food and drink items provided at your organisation comes from your local area or region of the country?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
2161029-3141422Not sure

40%32%37%22%43%-33%20%44%39%37%
-21----11-2Never
-4%4%----20%11%-3%
2241259-5331526Sometimes

40%48%44%56%43%-56%60%33%42%44%
-5221-1--45Most often
-10%7%22%5%-11%--11%8%
-1--1----11Always
-2%--5%----3%2%
122-1---123No answer

20%4%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 35

Q.35  Which one of the following best describes how true this statement is in your experience?
“It is possible to get the catering firm to source more food and drink from local or regional producers while staying within budget.”
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
212728-2131218Not sure

40%24%26%22%38%-22%20%33%33%31%
-21-1----22Never
-4%4%-5%----6%3%
22712511-6341629Sometimes

40%54%44%56%52%-67%60%44%44%49%
-8521-11158Most often
-16%19%22%5%-11%20%11%14%14%
-----------Always
-----------
112-----112No answer

20%2%7%-----11%3%3%

NAO Smarter Food Procurement Survey
Table 36

Q.36  Which one of the following best describes how true this statement is in your experience?
“Providing more food and drink from local or regional producers gives better quality than buying from major suppliers.”
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-1--1----11Zero
-2%--5%----3%2%
44825919-95833551+ years

80%96%93%100%90%-100%100%89%92%93%
4.505.275.324.784.79-5.224.407.634.585.11Mean (exc NS and zero)
3.003.564.672.281.93-1.642.197.582.083.45Std Dev.

112-1---123Not stated
20%2%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 37

Q.37  What is the overall length of the contract with the catering firm (from the date it was signed to the date it is due to end)?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
13316516-7142638Yes

20%66%59%56%76%-78%20%44%72%64%
315944-244818No

60%30%33%44%19%-22%80%44%22%31%
122-1---123No answer

20%4%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 38

Q.38  Is there a break clause in the contract?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
115628-2-31116Have a sense of what is

20%30%22%22%38%-22%-33%31%27%a good price
18325-123410Use shared knowledge of

20%16%11%22%24%-11%40%33%11%17%competitive prices among
other public sector
bodies

-181135-2121419Do own research and
-36%41%33%24%-22%20%22%39%32%monitoring of

competitive prices
-8215-3--58Use commercial price
-16%7%11%24%-33%--14%14%monitoring service
-74-3-1--67Use a catering
-14%15%-14%-11%--17%12%consultancy to help

secure price reductions
210632-312713Don't monitor

40%20%22%33%10%-33%20%22%19%22%
-10325-3-1610Other
-20%11%22%24%-33%-11%17%17%
111-1---112None

20%2%4%-5%---11%3%3%
12211--1124No answer

20%4%7%11%5%--20%11%6%7%

NAO Smarter Food Procurement Survey
Table 39

Q.39  How does the organisation monitor the competitiveness of the prices the catering firm says it pays for ingredients?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-201154-32-1520£0.01+
-40%41%56%19%-33%40%-42%34%
53016417-6392139Not stated

100%60%59%44%81%-67%60%100%58%66%
-1.972.451.341.43-2.552.01-1.851.97Mean (exc NS and

nothing)
-1.061.220.440.26-1.951.30-0.881.06Std Dev.

NAO Smarter Food Procurement Survey
Table 40

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Minced beef
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-191054-32-1419£0.01+
-38%37%56%19%-33%40%-39%32%
53117417-6392240Not stated

100%62%63%44%81%-67%60%100%61%68%
-1.521.731.421.11-1.700.89-1.571.52Mean (exc NS and

nothing)
-0.811.000.600.28-1.150.04-0.800.81Std Dev.

NAO Smarter Food Procurement Survey
Table 41

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Pork sausages
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-201154-32-1520£0.01+
-40%41%56%19%-33%40%-42%34%
53016417-6392139Not stated

100%60%59%44%81%-67%60%100%58%66%
-0.971.170.920.46-1.210.74-0.950.97Mean (exc NS and

nothing)
-0.580.620.490.21-0.710.11-0.610.58Std Dev.

NAO Smarter Food Procurement Survey
Table 42

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Frozen peas
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-17944-21-1417£0.01+
-34%33%44%19%-22%20%-39%29%
53318517-7492242Not stated

100%66%67%56%81%-78%80%100%61%71%
-0.840.890.780.81-0.931.15-0.810.84Mean (exc NS and

nothing)
-0.220.200.260.26-0.04--0.220.22Std Dev.

NAO Smarter Food Procurement Survey
Table 43

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Butter
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-18954-32-1318£0.01+
-36%33%56%19%-33%40%-36%31%
53218417-6392341Not stated

100%64%67%44%81%-67%60%100%64%69%
-0.340.330.370.30-0.390.39-0.310.34Mean (exc NS and

nothing)
-0.050.050.070.02-0.070.04-0.040.05Std Dev.

NAO Smarter Food Procurement Survey
Table 44

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Milk
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-201154-32-1520£0.01+
-40%41%56%19%-33%40%-42%34%
53016417-6392139Not stated

100%60%59%44%81%-67%60%100%58%66%
-1.812.071.771.15-2.302.25-1.661.81Mean (exc NS and

nothing)
-0.610.360.690.67-0.490.57-0.590.61Std Dev.

NAO Smarter Food Procurement Survey
Table 45

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Baked beans
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-191054-32-1419£0.01+
-38%37%56%19%-33%40%-39%32%
53117417-6392240Not stated

100%62%63%44%81%-67%60%100%61%68%
-0.860.920.820.75-0.970.83-0.840.86Mean (exc NS and

nothing)
-0.160.110.180.21-0.140.21-0.170.16Std Dev.

NAO Smarter Food Procurement Survey
Table 46

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Bread
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-18954-32-1318£0.01+
-36%33%56%19%-33%40%-36%31%
53218417-6392341Not stated

100%64%67%44%81%-67%60%100%64%69%
-1.101.271.220.55-1.301.50-0.991.10Mean (exc NS and

nothing)
-0.550.570.460.19-0.551.07-0.480.55Std Dev.

NAO Smarter Food Procurement Survey
Table 47

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Sugar
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-191054-32-1419£0.01+
-38%37%56%19%-33%40%-39%32%
53117417-6392240Not stated

100%62%63%44%81%-67%60%100%61%68%
-0.260.270.270.22-0.270.26-0.250.26Mean (exc NS and

nothing)
-0.030.020.020.03-0.03*-0.030.03Std Dev.

NAO Smarter Food Procurement Survey
Table 48

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Mars Bar
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-181053-32-1318£0.01+
-36%37%56%14%-33%40%-36%31%
53217418-6392341Not stated

100%64%63%44%86%-67%60%100%64%69%
-0.280.280.290.24-0.270.32-0.270.28Mean (exc NS and

nothing)
-0.040.050.040.02-0.040.03-0.040.04Std Dev.

NAO Smarter Food Procurement Survey
Table 49

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Specified brand of Cola
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-11----1--1Nothing
-2%4%----20%--2%
-14743-21-1114£0.01+
-28%26%44%14%-22%20%-31%24%
53519518-7392544Not stated

100%70%70%56%86%-78%60%100%69%75%
-1.561.961.360.89-2.661.09-1.401.56Mean (exc NS and

nothing)
-0.910.741.020.90-0.52--0.860.91Std Dev.

NAO Smarter Food Procurement Survey
Table 50

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Vending cups
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Nothing
-----------
-13742-22-913£0.01+
-26%26%44%10%-22%40%-25%22%
53720519-7392746Not stated

100%74%74%56%90%-78%60%100%75%78%
-2.862.174.082.82-5.253.24-2.242.86Mean (exc NS and

nothing)
-2.012.091.861.67-1.771.05-1.912.01Std Dev.

NAO Smarter Food Procurement Survey
Table 51

Q.40  Most recently, how much is the catering firm saying that it pays, on average, for the following items?
Black sacks
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-6413--2-68Yes
-12%15%11%14%--40%-17%14%
44221817-9382848No

80%84%78%89%81%-100%60%89%78%81%
122-1---123No answer

20%4%7%-5%---11%6%5%

NAO Smarter Food Procurement Survey
Table 52

Q.41  In your knowledge, has a catering firm used by the organisation ever tried to renegotiate their fees / prices to
increase them by more than inflation within the first year of the contract?

Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
2211139-5231525Yes

40%42%41%33%43%-56%40%33%42%42%
32615510-3252030No

60%52%56%56%48%-33%40%56%56%51%
-3112-11114No answer
-6%4%11%10%-11%20%11%3%7%

NAO Smarter Food Procurement Survey
Table 53

Q.42  Has the catering firm provided capital investment in the organisation (eg, to construct or renovate
new facilities or a whole building), whether on its own or as part of a larger PFI consortium?

Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
53117613-6352438Vending machines

100%62%63%67%62%-67%60%56%67%64%
16323---448Cleaning

20%12%11%22%14%---44%11%14%
2109-3--12912Retail (eg, onsite

40%20%33%-14%--20%22%25%20%shops)
-4122---145Security
-8%4%22%10%---11%11%8%
-4122---145Reception
-8%4%22%10%---11%11%8%
15321---437Mailroom

20%10%11%22%5%---44%8%12%
-2-2-----22Reprographics
-4%-22%-----6%3%
-5222---246Grounds maintenance
-10%7%22%10%---22%11%10%
-8232---268Other (please state)
-16%7%33%10%---22%17%14%
-13815-212914None
-26%30%11%24%-22%20%22%25%24%
-3211-11114No answer
-6%7%11%5%-11%20%11%3%7%

NAO Smarter Food Procurement Survey
Table 54

Q.43  Does the firm which provides your catering also have the contract to provide your organisation with other services?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-10324-1-1810Engaging with
-20%11%22%19%-11%-11%22%17%contractors to reduce

their costs and
“gainshare” savings

-4-3----134Bundling the catering
-8%-33%----11%8%7%contract with other

contracts (eg, cleaning,
security)

-12524-2-1912Encouraging contractors
-24%19%22%19%-22%-11%25%20%to innovate, with both

parties sharing in
savings / income

-11---1---1Procuring catering
-2%4%---11%---2%services jointly with

other public bodies
16241--1-67Working with contractors

20%12%7%44%5%--20%-17%12%to reduce costs by
reducing or recycling
resources

-5113-1--45Other - please describe:
-10%4%11%14%-11%--11%8%
22414310-4341728None

40%48%52%33%48%-44%60%44%47%47%
28615-114612No answer

40%16%22%11%24%-11%20%44%17%20%

NAO Smarter Food Procurement Survey
Table 55

Q.44  The Office of Government Commerce is looking for case examples of good practice in using contract
catering firms, especially those which illustrate the potential for maximising efficiency. If your
organisation has a good story to tell about its use of contract caterers, and would be willing to
discuss this further with OGC, please indicate as many of the following which describe your example:

Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-8224--1-78Yes
-16%7%22%19%--20%-19%14%
54124717-9482950No

100%82%89%78%81%-100%80%89%81%85%
-11-----1-1No answer
-2%4%-----11%-2%

NAO Smarter Food Procurement Survey
Table 56

Q.45  Have you changed catering firm since 2004-05?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

-8224--1-78Total
-----------Aramark
-----------
-211-----22Compass/Scolarest/
-25%50%50%-----29%25%Medirest/Eurest
-----------Elior/Avenance
-----------
-----------Initial/Autograph
-----------
-----------Sodexho
-----------
-6114--1-56Other
-75%50%50%100%--100%-71%75%
-----------No answer
-----------

NAO Smarter Food Procurement Survey
Table 57

Q.46  Which firm provided your catering services in 2004-05?
Base : All who outsource catering and have changed their catering firm

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
1--1---1--1Nothing

20%--11%---20%--2%
24020614-8342742£1+

40%80%74%67%67%-89%60%44%75%71%
210727-115916Not stated

40%20%26%22%33%-11%20%56%25%27%
1027.51261.21281.81908.5986.9-1393.86377.31070.8664.41250.1Mean (000's)(exc NS and

nothing)
775.702329.943102.511560.99966.78-821.447038.821489.84721.342276.19Std Dev.

NAO Smarter Food Procurement Survey
Table 58

Q.47  In 2004-05, what was the turnover of the contract, excluding VAT?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-7322-31-37Nothing
-14%11%22%10%-33%20%-8%12%
23416613-3342636£1+

40%68%59%67%62%-33%60%44%72%61%
39816-315716Not stated

60%18%30%11%29%-33%20%56%19%27%
309.5419.3440.6718.8187.8-56.3436.71358.0306.3413.2Mean (000's)(exc NS and

nothing)
383.96656.11793.08739.78212.30-11.59351.141306.49436.19640.89Std Dev.

NAO Smarter Food Procurement Survey
Table 59

Q.48  In 2004-05, what was the total cost of this contract to the organisation, excluding VAT?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-11----1--1Very poor
-2%4%----20%--2%
-1--1----11Poor
-2%--5%----3%2%
-9235-12-710Fair
-18%7%33%24%-11%40%-19%17%
-231329-5151425Good
-46%48%22%43%-56%20%56%39%42%
-15735-2-11215Very good
-30%26%33%24%-22%-11%33%25%
-11-1---112No answer
-2%4%-5%---11%3%3%
5-31--11215Not stated

100%-11%11%--11%20%22%3%8%

NAO Smarter Food Procurement Survey
Table 60

Q.49  What were your views on the quality of the food provided under the catering contract in 2004-05?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-21-1-1--12Very inexpensive
-4%4%-5%-11%--3%3%
-3216412-5152233Inexpensive
-64%59%44%57%-56%20%56%61%56%
-9433--2-810Expensive
-18%15%33%14%--40%-22%17%
-----------Very expensive
-----------
-7315-21249No answer
-14%11%11%24%-22%20%22%11%15%
5-31--11215Not stated

100%-11%11%--11%20%22%3%8%

NAO Smarter Food Procurement Survey
Table 61

Q.50  What were your views on how expensive was the service provided under the catering contract in 2004-05?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Survey completed by:-Basis of responseType of organisation
Organisatio

n as a
whole,

including
all sitesGovt Dept/

CateringIn-houseOne siteA group ofwhich serveLocalExec
firmstaffonlysitesfoodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

55027921-9593659Total
-----------Very poor
-----------
-2-11----22Poor
-4%-11%5%----6%3%
-8324--2169Fair
-16%11%22%19%--40%11%17%15%
-2314111-6231526Good
-46%52%11%52%-67%40%33%42%44%
-16645-2-21216Very good
-32%22%44%24%-22%-22%33%27%
-11-----1-1No answer
-2%4%-----11%-2%
5-31--11215Not stated

100%-11%11%--11%20%22%3%8%

NAO Smarter Food Procurement Survey
Table 62

Q.51  How would you characterise your relationship with the catering firm in 2004-05?
Base : All who outsource catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
111026130310347Cook from scratch
50%56%48%100%70%38%33%23%49%
1-2---3-3Cook-chill (refrigerated
5%-4%---10%-3%meals are made or bought

in advance, then heated
when needed)

-1----1-1Regenerated from frozen
-6%----3%-1%(meals are bought frozen

in advance, then thawed
and heated when needed)

8513-11313-27A combination of the
36%28%24%-26%38%43%-28%above
228-222612Other (please describe)
9%11%15%-5%25%7%46%13%
--4----44No answer
--7%----31%4%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 63

Q.52  Which of the following best describes the way your organisation prepares meals?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
151334131424363Yes
68%72%63%100%72%50%80%23%66%
529-12-2216No

23%11%17%-28%-7%15%17%
2310--43815No answer
9%17%19%--50%10%62%16%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 64

Q.53  If cooking from scratch or making your own cook-chill meals, do you use standard costed recipes?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
--3----33Nothing
--6%----23%3%

201643142726480£1+
91%89%80%100%98%88%87%31%84%
228-114612Not stated
9%11%15%-2%13%13%46%13%

3231.310709.42691.58517.02873.53939.43912.823549.54408.9Mean (000's)(exc NS and
nothing)

5977.6524681.332588.36-4273.615237.198479.4146900.4811745.80Std Dev.

NAO Smarter Food Procurement Survey
Table 65

Q.54  In 2004-05, how much did you spend in total on your in-house catering?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
129-21-912Nothing
5%11%17%-5%13%-69%13%

211440140627175£1+
95%78%74%100%93%75%90%8%79%

-25-11338Not stated
-11%9%-2%13%10%23%8%

1210.15593.72271.43228.02349.612686.5777.4260.02594.4Mean (000's)(exc NS and
nothing)

1135.2814060.732423.19-1505.8020919.88625.13-6362.15Std Dev.

NAO Smarter Food Procurement Survey
Table 66

Q.55  In 2004-05, how much income did you receive from your catering, excluding VAT?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
221644143628583Food and beverage items

100%89%81%100%100%75%93%38%87%
211543142629280Staffing costs
95%83%80%100%98%75%97%15%84%
221542-42629380Sundry costs (cleaning

100%83%78%-98%75%97%23%84%materials, laundry &
uniforms, disposables,
etc.)

211444143629180Sales income
95%78%81%100%100%75%97%8%84%

-12--1-23None
-6%4%--13%-15%3%
-16--1-67No answer
-6%11%--13%-46%7%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 67

Q.56  Itemised costs - under how many of the following headings do you keep account of itemised costs
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

17938136421365£0.01+
77%50%70%100%84%50%70%23%68%
5916-7491030Not stated

23%50%30%-16%50%30%77%32%
1.111.201.091.111.141.130.981.641.11Mean (exc NS and

nothing)
0.320.640.33-0.300.100.351.050.38Std Dev.

NAO Smarter Food Procurement Survey
Table 68

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Minced beef
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

161039138421266£0.01+
73%56%72%100%88%50%70%15%69%
6815-5491129Not stated

27%44%28%-12%50%30%85%31%
0.930.730.870.750.910.790.810.600.86Mean (exc NS and

nothing)
0.310.230.50-0.510.390.260.220.43Std Dev.

NAO Smarter Food Procurement Survey
Table 69

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Pork sausages
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

171138137422367£0.01+
77%61%70%100%86%50%73%23%71%
5716-6481028Not stated

23%39%30%-14%50%27%77%29%
0.430.320.370.270.410.310.360.250.38Mean (exc NS and

nothing)
0.330.130.21-0.280.030.190.020.23Std Dev.

NAO Smarter Food Procurement Survey
Table 70

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Frozen peas
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

171133135419362£0.01+
77%61%61%100%81%50%63%23%65%
5721-84111033Not stated

23%39%39%-19%50%37%77%35%
0.600.630.640.640.680.520.490.930.62Mean (exc NS and

nothing)
0.190.360.15-0.160.240.130.530.21Std Dev.

NAO Smarter Food Procurement Survey
Table 71

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Butter
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

201438138723473£0.01+
91%78%70%100%88%88%77%31%77%
2416-517922Not stated
9%22%30%-12%13%23%69%23%

0.260.260.260.350.270.330.210.320.26Mean (exc NS and
nothing)

0.100.070.07-0.060.130.020.130.08Std Dev.

NAO Smarter Food Procurement Survey
Table 72

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Milk
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

181238138423369£0.01+
82%67%70%100%88%50%77%23%73%
4616-5471026Not stated

18%33%30%-12%50%23%77%27%
1.221.941.251.101.341.141.273.271.38Mean (exc NS and

nothing)
0.111.720.21-0.300.030.273.490.77Std Dev.

NAO Smarter Food Procurement Survey
Table 73

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Baked beans
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

191437138623371£0.01+
86%78%69%100%88%75%77%23%75%
3417-5271024Not stated

14%22%31%-12%25%23%77%25%
0.620.650.690.730.730.660.550.550.66Mean (exc NS and

nothing)
0.190.220.21-0.240.120.110.140.20Std Dev.

NAO Smarter Food Procurement Survey
Table 74

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Bread
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

171436136622368£0.01+
77%78%67%100%84%75%73%23%72%
5418-7281027Not stated

23%22%33%-16%25%27%77%28%
0.770.810.750.710.780.810.730.760.77Mean (exc NS and

nothing)
0.270.200.23-0.280.140.130.390.23Std Dev.

NAO Smarter Food Procurement Survey
Table 75

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Sugar
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
---------Nothing
---------

181232135420363£0.01+
82%67%59%100%81%50%67%23%66%
4622-84101032Not stated

18%33%41%-19%50%33%77%34%
0.240.240.240.250.240.270.240.240.24Mean (exc NS and

nothing)
0.020.040.04-0.030.060.030.020.03Std Dev.

NAO Smarter Food Procurement Survey
Table 76

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Mars Bar
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
1-1-1-1-2Nothing
5%-2%-2%-3%-2%

161033136516260£0.01+
73%56%61%100%84%63%53%15%63%
5820-63131133Not stated

23%44%37%-14%38%43%85%35%
0.240.250.220.120.200.270.270.280.23Mean (exc NS and

nothing)
0.030.090.06-0.030.130.060.010.06Std Dev.

NAO Smarter Food Procurement Survey
Table 77

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Specified brand of Cola
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
-1--1---1Nothing
-6%--2%---1%

15528-25418249£0.01+
68%28%52%-58%50%60%15%52%
712261174121145Not stated

32%67%48%100%40%50%40%85%47%
1.161.201.28-1.241.841.160.561.23Mean (exc NS and

nothing)
0.710.860.95-1.011.180.420.770.85Std Dev.

NAO Smarter Food Procurement Survey
Table 78

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Vending cups
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
--2---2-2Nothing
--4%---7%-2%

13824-3169-46£0.01+
59%44%44%-72%75%30%-48%
910281122191347Not stated

41%56%52%100%28%25%63%100%49%
1.331.391.51-1.551.381.02-1.42Mean (exc NS and

nothing)
0.630.751.03-0.930.810.54-0.86Std Dev.

NAO Smarter Food Procurement Survey
Table 79

Q.57  Most recently, how much are you on average paying per item for the following ingredients?
Black sacks
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
1611361401202643663
73%61%67%100%93%13%67%15%67%
171026-30418254Brake Bros
77%56%48%-70%50%60%15%57%
2413-15-5-20Cadburys/Schweppes
9%22%24%-35%-17%-21%
--1-1---1Compass group
--2%-2%---1%
8612-14210-26Express Dairy

36%33%22%-33%25%33%-27%
112-1-3-4JR Holland
5%6%4%-2%-10%-4%
1-4-5---5Matthew Algie
5%-7%-12%---5%
116-8---8M&J Seafood
5%6%11%-19%---8%
3-3-4-2-6Unigate

14%-6%-9%-7%-6%
1-1---2-2Anglia Crown
5%-2%---7%-2%
211-1-3-4British Bakeries Ltd
9%6%2%-2%-10%-4%

10733-38211-51Coca Cola
45%39%61%-88%25%37%-54%
11717-13-21135DBC
50%39%31%-30%-70%8%37%

---------Geest
---------
--1---1-1Kerry Foods
--2%---3%-1%
2-1-2-1-3McLaren Foods
9%-2%-5%-3%-3%

NAO Smarter Food Procurement Survey
Table 80

Q.58  In 2004-05, who were your main catering suppliers in terms of the amount of money you spent with them?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
121---4-4Tillery Valley
5%11%2%---13%-4%

151236-32523464Others
68%67%67%-74%63%77%31%67%
127--21710No answer
5%11%13%--25%3%54%11%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 80

Q.58  In 2004-05, who were your main catering suppliers in terms of the amount of money you spent with them?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
7829-3645-45Yes

32%44%54%-84%50%17%-47%
1482117323943No
64%44%39%100%16%38%77%69%45%
123--1146No answer
5%11%6%--13%3%31%6%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 81

Q.59  Do you do any joint buying with other public bodies?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
1381717226238Yes
59%44%31%100%16%25%87%15%40%
8930-3652548No

36%50%56%-84%63%7%38%51%
116--1168No answer
5%6%11%--13%3%46%8%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 82

Q.60  Have you established minimum nutritional standards for the meals you serve?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
8415-1029627Don't know

36%22%28%-23%25%30%46%28%
1-1-1-1-20-1%
5%-2%-2%-3%-2%
12918-3-122-10%
5%11%17%100%19%-10%-13%
4510-101711911-20%

18%28%19%-23%13%23%8%20%
-25-511-721-30%
-11%9%-12%13%3%-7%
434-623-1131-40%

18%17%7%-14%25%10%-12%
313-31318Over 40%

14%6%6%-7%13%10%8%8%
116--1258No answer
5%6%11%--13%7%38%8%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 83

Q.61  Roughly what proportion of the food and drink items you buy comes from your local area or region of the country?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
6613-1157326Not sure

27%33%24%-26%63%23%23%27%
1-3-2-114Never
5%-6%-5%-3%8%4%

10928126117247Sometimes
45%50%52%100%60%13%57%15%49%
3-4-313-7Most often

14%-7%-7%13%10%-7%
1---1---1Always
5%---2%---1%
135--1179No answer
5%17%9%--13%3%54%9%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 84

Q.62  Which one of the following best describes how true this statement is in your experience?
“It is possible to buy a larger proportion of food and drink from local or regional producers while staying within budget.”
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
349-635216Not sure

14%22%17%-14%38%17%15%17%
--3-1-113Never
--6%-2%-3%8%3%

11931128319152Sometimes
50%50%57%100%65%38%63%8%55%
525-712212Most often

23%11%9%-16%13%7%15%13%
1---1---1Always
5%---2%---1%
235--12710No answer
9%17%9%--13%7%54%11%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 85

Q.63  Which one of the following best describes how true this statement is in your experience?
“Buying more food and drink from local or regional producers gives better quality than buying from major suppliers.”
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)



Basis of responseType of organisation
Organisation
as a whole,
including all

A group ofsites whichLocalGovt Dept/Exec
One site onlysitesserve foodOtherUniversityAuthorityNHS TrustAgency/NDPBTotal

2218541438301395Total
8722-18611237We have a sense of what

36%39%41%-42%75%37%15%39%is a good price
131430-32518257We use shared knowledge
59%78%56%-74%63%60%15%60%of competitive prices

among other public
sector bodies

181538-38624472We do our own research
82%83%70%-88%75%80%31%76%and monitoring of

competitive prices
1491111-114We use a commercial
5%22%17%100%26%13%-8%15%price monitoring service
--3-3---3We use a catering
--6%-7%---3%consultancy to help

secure price reductions
--1----11Don't monitor
--2%----8%1%
435-5-6112Other

18%17%9%-12%-20%8%13%
--1----11None
--2%----8%1%
126--1269No answer
5%11%11%--13%7%46%9%
--1---1-1Not stated
--2%---3%-1%

NAO Smarter Food Procurement Survey
Table 86

Q.64  How do you monitor the competitiveness of the prices you pay for food items?
Base : All with in-house catering

Fieldwork Dates : October 13 - November 25 2005
Source : Market & Opinion Research International (JN: 26008)


